1TON-X

Marketing Solutions
By Ajlan & Bros

TEN-X digio

g Laidl Gigwmill

lgall alai opiS) 9

glasll il a

Jwidl o el yairog jLiiuo

Slatied! augpil diloc spao digh o Joaig rguas Cidg sl (o droal JiSl pgull G1guuill apal

Q1349 ,(o.e.ﬁg.]_..u J4laig 1yggoall &o di1gq Jilaale by ] casgs Jolow (oUé_i udl dleaallg
el Al Cyililg deasall ilibudlg chLLb.u.aJ“ cBall de soiei diainio wylad

Lo s ol Jgillg 2030 dygy JIb (sua dyjda Gdlgai " Gug—wuddl” sg iy sdisge wll ag
G999 solclg Jlail Jillwg uui slpaldll iag T8 All clnallg drogiall Gilgall de yapay
Jleall lapilig lasalgi o lowal 830isog Cilgidg Clelpal

sdiasall Juaidlg (o.IJ.c.!JI Jlgia (e (..n_ou._‘J N ESHTRVA Y] L9_|9_..u.n.| | Sl sl Jauna | Lo
goill §rdai g i lgibauilyi il aragig nulgallg Joal jlowo sysaia Ligua ljgs caelig

il G su_a i |

Slibdl Judsiwl JdA o

Lﬂg | L/l .1.1'\ Tl g |
Jtlen pghig Gudlgi el

d_o o el i
dylaill d ol _<li

il Lodl Jda o
O—.ou :(Blg Data) d_oAl el ,CLQAQ.Q” d_L,o_LLC_!M
G105 digs <lis nle Gagull
dolell 6] 100 duai g

©Jogeall Hlasl e dylaill

.(o|.ﬁ_u.|..o.]|

é.:l. 9.I.IJ...I.J| ..“ i ' & ..9

e Js2d
U'l._.o..nj_" jo—saall

L_II_GJ.U L9_|9_J..IJ._|J| l(‘l ]
o929 jujei e slpaldllg
U 5o ol g mvg i obyll
slpadl gl s yghy pac
utle Liogy dg ho I3 algi

il

dcgoao yulc Ul_o.njll Jaall 13 m uLn aaldl 919l s_ois19
rdllea Jbauilpisul P..I).ﬂ.l.] Joldua uu.]l FH ES1] Y-

uclibuadl B3l
(Artificial Intelligence)

U@ Loyl ole uclihuaddl <BAll e.ual
B3l Jaar .dudyguuill eyl G
ol Jdad Dilgall (bey s elihua dll
g s 1o Siluagi ayaai e llasl
“ pyail laog ple JLuin exaiuall dijai
Uo 7080 raiei yl gagiall (o  Gartner

Ll e allell Gyguunill Cilayilyiowl
2025 ole Jolay clihuo

:(Digital Media) Uw.ii;ll eucil

Juo 8jjly &illo (adyll piledl Jin
é@#|J~Lﬂ4g)igﬂgJ4 Statista GLldbaa
876 | droapll el nle allel
U_u._iQ_l Loo 2027(o| c Ja l‘\lJ_ljg_)JLL_Lo

Jolsiall Jsalgill

(Integrated Communication)
b Al EUHIN sal Joliadl JLaidl ssy
e Galgall s eiei Cyaall g will e
Jio vedlo=ll Al Jgangll 633210 Cibaio
sapdl Loicloiadl Joalgill  Jblag
pail ldag ddelaill Galidle dlg o igyisl ]
29.7 _dlga oxaiun ,2023 olel Hootsuite
G0 %82 Jslsy Lo+ claindl Jalgill
) Aol ;L

(Big Data) doasall JliLudl

LL_.-.JJI_.UJ| UJ__A.O d_ovuAall <l |l_LJ._|| S
JUa Go dosdiall gug wuill Silagilyi ool
Ooa bbbl o d il Glues (Jdai

cilaell calaliadl Lgagd G wni calgall
JLLC d_a> J.Lﬁ'J.i_J.J.L_Ig_I_LJ.O__l“b/\ LLn_\lg

8158 dyaall culiasle ] 85 yljioll dom il
Junlgill 6 dn)

U| udl McKinsey pipai e an JUedl Juu
dorall Ll e soliei il lgall
lgiclas o aji dudyguuill Lgiliadlyiul (e

%23 A

J9goall 2o

el il Cuiyiil
(Internet of Things - loT)

2oa a [aaljio g <l il Cuipii] cu ey
—ailggll J o dlall 6 gadll leoy «JUiadl
Clogleo puaqgid ualjiadll u|.1.ch.o.||9
@ dcbuy loo s ctlosll (olxn wl hladl Jaa

LJJ.QQ|LJ_§_LL1_|CI_LQ_|9_LLJ_|_|| Illn'\”UﬂJ_J.QAJ
J.La_lu|(<_2_og_|_oJ|U.o JIDC calyaaail Laag
] cbodl Capitib d Laiall 6 gadll sac

2025 ole Jolai jlga jllo 55.7

:gdLaidlg woedl Gagsuill (ua alaidl Sl

I o “&...l...l..\aa.“.l.ﬂ...l. “l:IL.I..IT _ ....t:ILeJ.." I h.la.-.l.l“ ”leé "L“J'Léalgj." ..“.. ..I

(Personallzatlon) gY-Y.LV-A || aag.-.-.u.ll o

J_G_b_l Jogeall oo darig Giladle cly na ngng}o|LJJ_a_cLJ_§JcLLQ_|9_LLLL|deJJ|UaMA_|eJ_LQ|
Jlbagig Liagyc paai il 4 il alodell g LAaay Ol giwall o %91 Ol bl
egdolug agiluaai e <y duninio

:(Data-Driven Marketing) uul.u.ll Julaill e

vapaiig dgdl il el wlly §uill Gililudl Julat (ale daalill G0l Syl wl saies

58 dpadll il Caallad e suai i (il Calgall ol elaydll jght dysge wll é . Ciilaall
uwalall Guolell Jula %30 duuiy Silslydl b 6504 Ciaan

:(Omnichannel Marketing) 6sasioll Glgiall jic (gagsuill ¢
lgiualla abill Gluwlbal o aval disgaillg daayll Cilgiall gron pe dlolio dijai airai
Jilngg gl gélgo wcailgll Giléphi J-ie 63a2io Sibaio pc dylaill d ouell g o Jclai)

dniling dénio dipill Hodi ol gagitg «elaindll Junlgil

:(Content Marketing) (sgiaoll ga9suill
el_ul JUAa O daalill Gug il Gyl il <o du bl 6j48) Jwolcll sginall e_ual
pod . dylil do ell negll 65bjg jggeall go Jelaill jj=i Jlgall olay u|.139 Q0 (s9iro
Cilpo 6 dwis Jugaill oo (o i (sginall @JQALdlkﬂLcqudluLnglulddlleg_dl

Ayl Ll oy oA U adll Dilgall dijlas

GHo—uill s g sdusall Slyiaill o gypuldl jog hillg o wtlg a5 I
L)l joiul Hlosal Lgiuslgo L_ILGJ."L}'IJ.Cu.ﬂj_Q.I dyda Jdlgai Ul—ﬂ d—Ju ool
:211lgaill o jul Gog .dudlioll (ua G—ignill s o

Slibdl Jodai Glgall oy sclihiadl BN Juaay ignclibuadll B3 U (Gagwill .1
B3 dou oS . duasairo luogi oundig oaidiluell dyjpad Guwnd  ueall Dagll (a
(Chatbots) d.dusysll caligigy Jia o cilo 2l 2 0 Junlgill Gildac i clihuadll

debudl jlao e Giloaa pndai

dsiigi ylai jieoll g slolly ualjiadl g algll 4ags tjjieally (ualial g lgll .2
Sliaill s cieli ol gaoiy dyylhill doilell 2o oglelai o syjy Las ccilaell dylelai

8jroo ey ylai agaai (e dola Ldoslall Klgiuwll J1la Grounill delivo o pél 1595

6)lama ra dolaiwdlg dipll Lbag Saval :dacleiadll dlgduollg dolaiwdl .3
dolaiwdl ielyi duaygud Syl (uid gdl Gilgall gasy Lo woublgiuell Ciloleial
O giwall o %66 ol Nielsen puyai y ghl ,JUedl Juw (e duclaiadl ddgg uallg

dolaiue Sbajlas (udii Cilga o ilaiie lpdr gobaay ellell chil groa (e

Jgaois Jia :L“fL.O_ale aell Lo slyadillg Gilgall alail lo—wula ljaic e9-l g19 il s oy Lolia
doiei dosaio Jbayil il Jud 209 . dosdioll Oldlaillg u'l.o.oj.“ jBaadl Jga ud.;m....u.o.“ g-odll
ULO.QJ.“ Lasalgd jajei uLe.J.LI O=$oq b dll Goyiilg douAall <Ll LfL.CLLb.LDJJI B3l e

J9goall 20 Jled Jualgi Gubaig

99— Loi Jn 42030 dagy J-b oo gdbaidlg (ol §aguuill doml sl5ji sdisge ull JLag
ele a jigs jlulo 3.5 drodyll Calialeall e L9Lc:_|_IJ| jolaig JJhg alo (JS drodll <l ale all

aipiidll e sloiedll 83Uj go goill 13a paiuy ol gégiyg 12023

jllgs jLle 600 gly siallell dyaayll cilitledl §gm pan ol Ul eMarketer pug6i pu i Lialle Lol
pledly paiieg JLiiuwe 2027 ple Jola jigs jlde 876 Ll Juay ol gagiall o9 12023 (a
u't.o..oJ.Jl

in X ©@©® TenX media




1TON-X

Marketing Solutions
By Ajlan & Bros

TEN-X Blog

Communication Mlarketing:

The Cornerstoneof Success

Hani AlGhotaily

Chairman of the Board of Digital Economy Center

In today's world, marketing is more important than ever. It has evolved from a purely
promotional activity to a comprehensive strategy intended to establish relationships with
customers and prospects. This strategy involves analyzing consumer behavior and
delivering customized experiences driven by artificial intelligence, big data, and the
Internet of Things.

The Saudi marketing sector is undergoing a radical transformation in line with \/ision 2030
and digital transformation. Government agencies, the private sector, and individuals must adopt
communication and media strategies, procedures, and channels to achieve effective presence
and impact.

Furthermore, marketing strategies today heavily rely on modern media and communication

channels. These channels play a pivotal role in setting the direction in which countries and
organizations will go. These strategies aim to ensure the country's economic sustainalbility.

The importance of marketing includes:

° Enhancing Digital
Presence

Marketing is crucial in strengthening
organizations' and individuals'
digital presence, vital in a world
where individuals spend significant
amounts of time online. A strong
online presence is essential for
success.

Building Brand
Reputation
Through targeted media strategies,
marketing allows brands to establish
a distinctive identity and personality
in the minds of their consumers.
Maintaining a positive reputation is

essential to foster trust and loyalty
among the audience.

Data—Driven

Performance
Utilizing big data, organizations
can analyze consumer behavior and
develop tailored and effective
marketing campaigns. This
data-driven approach enables

continuous improvement and
enhances overall performance in

terms of reaching and engaging
target audiences.

Successful marketing today rests on seuveral core pillars
that work together to create impactful strategies:

Integrated Communication

Integrated communication is a fundamental pillar of
modern marketing. Most organizations use multiple
platforms to reach their customers, including social
media, email, and interactive advertising. According to
Hootsuite's 2023 report, approximately 29.7 million
people in Saudi Arabia use social media or 82%% of the
population.

Big Data

Big data serves as a crucial driver for advanced marketing
strategies. According to a McKinsey report, organizations
that leverage big data in their marketing strategies can
increase their efficiency by %23 by analyzing vast
amounts of data.

Digital lNMedia

Digital media occupies a prominent place in
contemporary marketing strategies. According to
Statista, global spending on digital advertising will
reach $876 billion by 2027, illustrating the growing
importance of digital ads as a key means of engaging
audiences.

Artificial Intelligence

Al has become a key player in enhancing marketing
experiences. Organizations can leverage AI to analyze
customer behavior, provide personalized recommendations, and
improve user experiences. Gartner predicts that by 2025, 80%%o of
global marketing strategies will rely aon Al

Internet of Things (Iol):

Iol contributes to data collection and enhances
customer experiences, such as smart devices,
smartphones and virtual assistants, enable marketing
campaigns tailored to customer needs. A report by IDC
estimates that the number of connected devices to the
Internet of Things will increase to 55.7 billion by 2025.

A successful marketing strategy today reguires a set of
integrated pillars that mork together to deliver
optimum results:

To achieve success in the digital market, organi=ations must acdopt modern
marketing mechanisms that leverage advanced technologies and innovation:

® Personali=ed NMarketing

Personalizing the marketing experience for consumers is essential for brands to build strong
relationships with them. According to data, 91% of consumers prefer brands that offer tai-
lored promotions and recommendations based on their preferences and behavior.

® Data-Driven Marketing

A successful marketing strategy relies on data analysis to predict purchasing behavior and
tailor campaigns to consumers' needs. In Saudi Arabia, organizations utilizing digital data an-
alytics have reported a 30% increase in revenue over the past two years.

® Omnichannel NMarketing

A seamless experience across all digital and traditional channels is essential to success. Today's
consumers interact with brands via various platforms, including mobile apps, websites, and social
media, and they expect a consistent and smooth experience across all of them.

® Content Marketing

Content has become the cornerstone of successful marketing strategies. Organizations that uti-
lize content marketing can achieve six times higher conversion rates by creating valuable and en-
gaging content that engages their audience and increases brand awareness. Reports indicate that
content marketing organizations can increase audience interaction and brand awareness by pro-
ducing useful and engaging content.

and

Modern technology is rapidly transforming marketing,

Future Shifts

. . organizations must embrace these changes in order to remain
in Marketing sani= v s

competitive. The following are some of the most notable changes:

‘1. AI-Powered Marketing: \\/ith AI, organizations can analyze data in real time and provide users
with personalized recommendations based on that data. Furthermore, AI improves customer com-
munication by providing 24/7 support via chatbots.

2. \/irtual and Augmented Reality: Through virtual and augmented reality, brands can provide cus-
tomers with interactive marketing experiences that increase customer engagement. These technol-
ogies are expected to play a more significant role in marketing over the next few years, particu-
larly in delivering unique shopping experiences.

3. Sustainability and Social Responsibility: As sustainability and environmental concerns have

become a top priority for consumers, organizations have been encouraged to develop marketing
strategies that reflect sustainability and social responsibility. According to a Nielsen report,
66°%% of consumers worldwide prefer products from companies that practice sustainable practices.

In conclusion, marketing is essential for organizations' and individuals' success in
today's digital landscape. Ah organization's future grouvth will be determined by
its ability to leverage innovative technologies such as AI, big data, and Iol,
enabling it to enhance its digital presence and foster effective engagement wiith its
customers.

There is an increasing recognition of the importance of media and
communication marketing in Saudi Arabia, particularly under \/ision 2030.
In 2023, expenditures on digital advertising exceeded $3.5 billion.

Gilobally, elMlarketer reports that digital advertising revenue reached $600 billion
in 2023 and is projected to rise to $876 billion by 2027. This highlights the crucial
role digital marketing plays in shaping the future business landscape.
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